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it’s fAiRtrade
ForTnight 2018 
 26 February – 11 March 

cOme oN in

Don’t Feed Exploitation.

choose fairtrade.
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COme oN in.  
mEet MarcIAl. 
    Before joining  
Fairtrade we didn’t see  
any benefits, development 
or profit. The price we 
used to receive per box 
wasn’t enough to cover  
our costs – and for 17 
years the price didn’t 
change. Since starting 
with Fairtrade it’s made  
a mega-revolution in  
our lives.
Marcial Quintero is a member  
of Coobana, a Fairtrade banana  
co-operative in Panama. 

Hear more from Marcial, and  
meet other producers, at

fairtrade.org.uk/fortnight 

WiLl yOu open mOre 
doOrs to FAirtRadE? 
 For hundreds of years we were 
taught to serve, to be workers.  
Now with Fairtrade, we are  
entrepreneurs. 
Marcial Quintero

It’s a scandalous reality that millions of farmers and  
workers are being ripped off despite working hard to 
provide the products we love. Unfairness in global trade 
is rooted in centuries of exploitation.

Yet across the globe, millions of hard-working producers 
like Marcial are unravelling this legacy. They’re fighting 
for a fair deal, supported by Fairtrade, earning their way 
out of poverty and transforming their communities. 

Together we’re stronger, and more people choosing,  
sharing and shouting about Fairtrade in the UK means 
more power to producers like Marcial to break the  
stranglehold of poverty prices.
 
There’s never been a more important time to stand with 
producers through Fairtrade – to protect the progress 
you’ve achieved and to welcome more producers in  
to Fairtrade. 

This Fairtrade Fortnight, stand with producers like  
Marcial to close the door on exploitation, and  
welcome more people in to Fairtrade. 
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how WiLl yOu  
Invite PeOple to  
            come On iN?

over recent Fairtrade Fortnights thousands 
of breakfasts, breaks, bake-offs and more 
have opened doors to fairtrade.
This Fairtrade Fortnight, invite new people to come  
on in to Fairtrade in whichever way suits you. Who  
you want to reach during Fairtrade Fortnight will  
help you decide the best ways to invite them in. 

A few ideas to get you started:
•   Pull the public in with products.  

From pop-up cafés to tasting events, why not shake 
up some espresso martinis, blitz some bananas into 
smoothies and let delicious Fairtrade products  
open doors. 

•  Who else can invite people in for you?  
Fairtrade breaks and brunches can bring people  
together, but you don’t need to organise them all  
yourself. Which other groups in your network could you 
encourage to hold their own event to invite people in?

•  Fairtrade family portrait.  
Celebrating the wide range of local Fairtrade support 
helps welcome new people in. Group photo opportunities  
in local press and on social media are a great way to  
get across the breadth of support.

Get inspired. Share your ideas. Find out what others 
are up to. Visit fairtrade.org.uk/fortnight

Which Fairtrade products should I  
introduce at my event?
Fairtrade Fortnight resources for 2018 will focus on coffee 
and bananas. But you can include any Fairtrade products 
you fancy. For ideas and to find suppliers, go to  
fairtrade.org.uk/fortnight
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Invite people to come in to  
Fairtrade by creating your own  
unique door to welcome them in. 
Whether you’re simply decorating the  
doors to your events, or bringing people  
together to create a unique entrance, a  
door offers a great photo opportunity for  
local press, and can be a fun and flexible  
group activity too! 

•   Choose an iconic local door and decorate it  
with reasons to come in to Fairtrade. If there’s  
not an obvious door, is there a local artist you could 
work with to create an intriguing door street mural? 

•  Create your own door to Fairtrade – at an event,  
as a steering group, or involving other organisations.

•  Show who is already ‘in’ Fairtrade in your area  
by representing supportive organisations, businesses  
or individuals on your Fairtrade door.  

•  Decorate the door to your event – use the props 
available to order online and in Event Packs to easily 
transform the entrance to your event. 

We’ll be collecting pictures and showcasing doors  
to Fairtrade from across the UK and beyond, so  
please send us your pictures.

open doors to Fairtrade.               
Come on in. 
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the average  cocoa farmer  in Ghana  earns just62p a day

               earns less than £4 per day

  

THE AVERAGE BANANA WORKER in Dominican Republic 

why we need more people to come on in

the average  
coffee farmer  
earns just£1.37 a day

# Cut along the dotted lines
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THE AVERAGE  
SUGAR FARMER IN  
TANZANIA EARNS less than76p

the average  
cocoa farmer  

in Ghana  
earns just

62p a day
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Together we  
are powerful.
             Come on in.  

Town centre take over

For Fairtrade Fortnight 2017, Fairtrade campaigners  
in Ilkley worked with local organisation the Sanctuary  
and a local artist to take over the window display.  
It featured a unique picture of a Fairtrade tea farmer  
made out of tea bags, posing the question to  
passersby, ‘who brings your tea?’ 

A Fairtrade Break with a difference

Campaigners from the Tees Valley, including  
84-year-old Kitty Grove-Stephenson, abseiled from 
the Tees Transporter Bridge with a teapot and mugs  
before having a Fairtrade tea break halfway down.  
They achieved great media coverage in local press,  
online and regional ITV news even covered the event. 

In Bridgnorth, the Fairtrade Group arranged for a  
special 18-inch Chelsea bun to be made from  
Fairtrade ingredients to add a fresh and fun angle  
to Fairtrade Fortnight coverage.

Tunbridge Wells Fairtrade Town worked with a local 
artist and involved the community to recreate an  
iconic image in an eye-catching mural to encourage  
people to put Fairtrade in their break.

The cumulative impact of all of your Fairtrade  
Breaks in 2017 was enormous. An estimated  
3,000+ Fairtrade Breaks took place, which  
contributed towards: 

1 in 5 people in the UK saying they would actively  
purchase Fairtrade products (6% more than in 2016)

Over 1,000,000 people watching the Don’t Feed  
Exploitation film 

More than 2,500 media articles mentioning Fairtrade  
during Fairtrade Fortnight – at least half of these  
were based on local Fairtrade activities

Over 15,000 people signing our petition to  
Liam Fox MP. 



Step into the farm...
...with virtual reality. We’re developing 
some immersive 360o virtual reality  
films you can use to welcome  
people right into the world of  
Fairtrade farmers. 
...with powerful new stories. Invite 
people in to hear stories from banana  
and coffee farmers to show how 
choosing Fairtrade transforms  
their communities.

Don’t forget about  
fundraising 
Whether you hold a bake sale or 
collect donations at a quiz night,  
any money you raise at your events 
will bring a fairer deal to more farmers 
and workers. For top tips, download 
our fundraising guide from  
fairtrade.org.uk/fundraise

More information and inspiration. 
Help kickstart your plans with our 
powerpoint presentations and further 
ideas to share with your group.
Event pack. It’s got everything you 
need to put on a great event, including 
posters, stickers and much more. 

Press releases. Use them to let  
local radio, newspapers and websites 
know about your Fairtrade events.  
 Social media tips. Our online guide  
will help you get likes and shares  
and reach new supporters on your 
social channels.

For ideas and resources to help you invite people in  
this Fairtrade Fortnight, visit fairtrade.org.uk/fortnight

come on in, we’re here to help.
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Come oN In.  
meEt Justine.

Justine Watalunga, coffee farmer  
and chair of a women’s group  
which runs an orphanage, nursery  
and primary school in Uganda.

Invite people in this Fairtrade Fortnight to stand 
with producers like Justine who are transforming 
their communities through Fairtrade.

 The Fairtrade  
Premium is like a  
miracle to us, it  
comes directly into  
our hands. It is an 
acknowledgement  
of our work, of what  
we are capable of  
and who we are. It  
is so important  
to us, thank you! 

This project has been produced with  
the assistance of the European Union.  
The contents are the sole responsibility  
of the Fairtrade Foundation and can in  
no way be taken to reflect the views  
of the European Union. 

fairtrade.org.uk
Fairtrade Foundation, 3rd Floor,  
Ibex House, 42-47 Minories,  
London EC3N 1DY 
Tel: +44 (0) 20 7405 5942   Email: mail@fairtrade.org.uk
Registered charity no. 1043886. A company limited by guarantee,  
registered in England and Wales no. 2733136
Photography credits: Eduardo Martino, Sacha Dunning,  
Simon Rawles, Freepix, James Robinson, Jason Rosewell


